
IM
M

O
B

IL
IE

N
M

A
R

K
T

B
E

R
IC

H
T

 2
0

2
2

W
o
rk

sh
o
p
 2

2
. 
Ju

n
i 2

0
2
2

W
ir
ts

ch
a
ft
s-

u
n
d
 B

e
sc

h
ä
ft

ig
u
n
g

sf
ö
rd

e
ru

n
g

Olaf Mahlstedt



B
e

g
rü

ß
u

n
g

Im
m

o
b

ili
e

n
m

a
rk

tb
e
ri

ch
t H

a
n

n
o

ve
r 

2
0

2
2

 
(H

ilm
a

r 
E

n
g

e
l,
 R

e
g

io
n

 H
a

n
n

o
v
e

r)

A
u

sw
e

rt
u

n
g

e
n

 u
n

d
 A

n
a

ly
se

n
 z

u
m

 S
ta

n
d

o
rt

 H
a
n

n
o

ve
r 

(S
te

p
h

a
n

ie
 S

c
h

ra
m

m
, 

b
u

lw
ie

n
g

e
s
a

 A
G

)

B
lic

k 
a

u
f 
D

a
te

n
, 
T

h
e

se
n

 u
n

d
 S

tim
m

u
n

g
e

n
 in

 d
e

n
 T

e
ilm

ä
rk

te
n

B
ü

ro

L
o

g
is

tik

W
o
h

n
e
n

  

E
in

ze
lh

a
n

d
e

l

H
o
te

l

In
ve

st
m

e
n

tm
a

rk
tü

b
e

rb
lic

k 
(a

lle
 T

e
ilm

ä
rk

te
)

Z
u

sa
m

m
e

n
fa

ss
u

n
g
 / 

Z
e

it 
fü

r 
F

ra
g

e
n

 /
 A

u
sb

lic
k

(S
y
lv

ia
 K

ö
n

ig
-H

a
p

k
e

 &
 H

ilm
a

r 
E

n
g

e
l,
 R

e
g

io
n

 H
a
n

n
o

v
e

r)

M
a

rk
e

tin
g

 &
 K

o
m

m
u

n
ik

a
tio

n

M
e

ile
n

st
e

in
e

P
ro

je
k
tr

u
n

d
e
 

Im
m

o
b

il
ie

n
m

a
rk

tb
e

ri
c

h
t

A
g

e
n

d
a

Im
m

o
b

il
ie

n
m

a
rk

tb
e

ri
c
h

t
| 
Ju

n
i 2

0
2
2

2

Bildnachweis: Region Hannover



E
rs

ch
e

in
t s

e
it 

2
0

0
3

, 
jä

h
rl
ic

h

U
n

a
b

h
ä

n
g
ig

e
r 

u
n

d
 n

e
u

tr
a

le
r 

M
a

rk
tb

e
ri
ch

t

U
n

te
rs

u
ch

te
 M

a
rk

ts
e

g
m

e
n

te
: 

B
ü

ro

E
in

ze
lh

a
n
d

e
l

H
o
te

l

L
o

g
is

tik

W
o
h
n

e
n

S
o

n
d

e
rt

h
e
m

e
n

(b
s
p

w
. 
F

o
rs

c
h
u

n
g

 &
 E

n
tw

ic
k
lu

n
g
, 
C

o
-W

o
rk

in
g

)

G
u

ta
ch

te
rl
ic

h
e

 B
e

g
le

itu
n

g
: 
b

u
lw

ie
n

g
e

sa
A

G

F
e

d
e

rf
ü

h
ru

n
g

 R
e

g
io

n
 H

a
n

n
o

ve
r

A
u

f 
e

in
e

n
 B

li
c

k
In

h
a
lt 

u
n
d
 A

u
fb

a
u

Im
m

o
b

il
ie

n
m

a
rk

tb
e

ri
c
h

t
| 
Ju

n
i 2

0
2
2

3

Bildnachweis: Region Hannover

0
3
, 
jä

h
rl
ic

h

d
 n

e
u
tr

a
le

r 
M

a
rk

tb
e
ri
ch

t

kt
se

g
m

e
n
te

: 

 &
 E

n
tw

ic
k
lu

n
g
, 
C

o
-W

o
rk

in
g

)

e
g
le

itu
n
g
: 
b
u
lw

ie
n
g
e
sa

A
G

g
io

n
 H

a
n
n
o
ve

r

c
k

b
a
u

2
2

Bildnachweis: Region Hannover



A
u

g
u

st
 2

0
2

0
: 
(k

o
m

p
a

k
te

r)
 M

a
rk

tb
e

ri
c

h
t 

2
0

2
0

K
e
in

e
 P

rä
se

n
ta

tio
n
sv

e
ra

n
st

a
ltu

n
g
 in

 H
a
n
n
o
ve

r

b
e
g
le

ite
n
d
e
s 

P
re

ss
e
g
e
sp

rä
ch

 m
it 

S
ch

u
lte

n
, 

F
ra

n
z 

u
n
d
 B

o
d
e
m

a
n
n

F
e
b
ru

a
r 

2
0
2
1
: 
(k

o
m

p
a
k
te

r)
 M

a
rk

tb
e
ri

c
h

t 
a
ls

 J
a
h

re
s
b

il
a
n

z 
2
0
2
0

U
p
d
a
te

 d
e
r 

V
e
rö

ff
e
n
tli

ch
u
n
g
 v

o
m

 A
u
g
u
st

 2
0
2
0

Ju
li 

2
0

2
1

: 
K

u
rz

in
fo

rm
a

tio
n

/P
re

s
s

e
m

it
te

il
u

n
g

zu
m

 

V
e

rm
a

rk
tu

n
g

sv
o

lu
m

e
n

 B
ü

ro
/L

o
g

is
tik

 H
J 

1
 -

2
0

2
1

O
kt

o
b
e
r 

2
0
2
1
: 
M

a
rk

tb
e
ri

c
h

t 
2
0
2
1

k
e
in

e
 P

rä
s
e
n
ta

ti
o

n
s
v
e
ra

n
s
ta

lt
u
n
g
 i
n

 H
a
n
n
o
v
e
r

(h
y
b
ri
d

e
) 

V
e
rö

ff
e
n
tl
ic

h
u
n
g
 z

u
r/

a
u
f 

E
x
p
o
re

a
l
(1

1
.-

1
3
.1

0
.2

0
2
1
)

zu
s
ä
tz

lic
h
 o

n
lin

e
: 

D
a
rs

te
llu

n
g
 a

u
sg

e
w

ä
h
lte

r 
D

a
te

n
 z

u
 a

lle
n
 T

e
ilm

ä
rk

te
n
, 
T

a
b
e
lle

n
 u

n
d
 

K
a
rt

e
n
 z

u
 d

e
n
 P

ro
je

kt
e
n
 

Ja
n

u
a

r/
F

e
b

ru
a

r 
2

0
2

2
: 
M

a
rk

tb
e

ri
c

h
t 

a
ls

 J
a

h
re

s
b

il
a

n
z 

2
0

2
1

U
p
d
a
te

 d
e
r 

D
a
te

n
 (

m
it
 O

n
lin

e
u
m

fr
a
g
e
 u

n
te

r 
P

a
rt

n
e
rn

) 
p
ri
n

t
u
n
d
 o

n
lin

e
 

M
ip

im
(M

ä
rz

 2
0
2
2
) 

u
n
d
 R

e
a
l 
E

s
ta

te
 A

re
n
a
 (

M
a

i 
2
0
2
2
)

C
o

ro
n

a
-M

a
rk

tb
e

ri
c
h

te
 

Im
m

o
b

ili
e

n
m

a
rk

tb
e
ri
ch

te
rs

ta
tt
u

n
g
 

2
0
2
0
 b

is
 2

0
2
2

Im
m

o
b

il
ie

n
m

a
rk

tb
e

ri
c
h

t
| 
Ju

n
i 2

0
2
2

4

Hilmar Engel



Im
m

o
b

il
ie

n
m

a
rk

tb
e

ri
c

h
t 

H
a

n
n

o
v
e

r
R

ü
ck

b
lic

k
2
0
2
0
/2

0
2
1

Im
m

o
b

il
ie

n
m

a
rk

tb
e

ri
c
h

t
| 
Ju

n
i 2

0
2
2

5



IM
M

O
B

IL
IE

N
M

A
R

K
T

B
E

R
IC

H
T

 2
0

2
1

P
ro

je
kt

ru
n
d

e

A
N

G
E

R
M

A
N

N
 H

a
n
n
o
ve

r G
m

b
H

A
p
tu

m
G

m
b
H

A
u
re

lis
R

e
a
l E

st
a
te

 S
e
rv

ic
e
 G

m
b
H

B
A

U
M

 U
n
te

rn
e
h
m

e
n
sg

ru
p
p
e

b
a
u
w

o
G

ru
n
d
st

ü
ck

sg
e
se

lls
ch

a
ft 

m
b
H

B
E

O
S

 A
G

D
e
lta

 D
o
m

iz
il 

G
m

b
H

D
e
u
ts

ch
e
 R

e
ih

e
n
h
a
u
s 

A
G

D
IE

 W
O

H
N

K
O

M
P

A
N

IE
 N

O
R

D
 G

m
b
H

E
N

G
E

L
 &

 V
Ö

L
K

E
R

S
 C

O
M

M
E

R
C

IA
L
 

H
a
n
n
o
ve

r
F

IH
 F

ü
rs

t I
m

m
o
b
ili

e
n
 H

a
n
n
o
ve

r
G

la
se

rP
ro

je
kt

In
ve

st
G

m
b
H

G
u
n
d
la

ch
B

a
u
 u

n
d
 Im

m
o
b
ili

e
n
 

G
m

b
H

 &
 C

o
. K

G

h
a
n
o
va

W
O

H
N

E
N

 G
m

b
H

H
A

U
S

 &
 G

R
U

N
D

E
IG

E
N

T
U

M
 S

e
rv

ic
e

H
E

 H
a
n
n
o
ve

r 
E

st
a
te

 G
m

b
H

H
E

N
S

C
H

E
L
 IM

M
O

B
IL

IE
N

JL
L
 S

E
K

S
G

 H
a
n
n
o
ve

r 
G

m
b
H

L
a
n
d
e
sh

a
u
p
ts

ta
d
t H

a
n
n
o
ve

r,
F

a
ch

b
e
re

ic
h
 W

ir
ts

ch
a
ft

M
E

R
A

V
IS

 B
A

U
T

R
Ä

G
E

R
 G

m
b
H

R
e
g
io

n
 H

a
n
n
o
ve

r,
 F

a
ch

b
e
re

ic
h
 

W
ir
ts

ch
a
fts

-u
n
d
 B

e
sc

h
ä
ft
ig

u
n
g
s-

fö
rd

e
ru

n
g

S
-G

e
w

e
rb

e
Im

m
o
b
ili

e
n
V

e
rm

itt
lu

n
g

H
a
n
n
o
ve

r 
G

m
b
H

S
T

R
A

B
A

G
 R

e
a
l E

st
a
te

 G
m

b
H

In
 Z

u
s
a
m

m
e
n

a
rb

e
it

 m
it

 
d

e
r 

b
u

lw
ie

n
g

e
s
a

A
G



In
h

a
lt

 u
n

d
 A

u
fb

a
u

 d
e

s
 B

e
ri

c
h

ts

Im
m

o
b

il
ie

n
m

a
rk

tb
e

ri
c
h

t
| 
Ju

n
i 2

0
2
2

7

In
v
e

s
tm

e
n

tm
a

rk
t

a
llg

e
m

e
in

e
 I
n

fo
rm

a
tio

n
e

n
 u

n
d

 im
a

g
e

p
rä

g
e
n

d
e

 
Im

m
o
b
ili

e
n
, Ü

b
e
rb

lic
k 

V
o
lu

m
e
n
 u

n
d
 V

e
rt

e
ilu

n
g
 

In
ve

st
m

e
n

tm
a
rk

t

B
ü

ro
im

m
o

b
il

ie
n

m
a

rk
t 

U
m

sa
tz

, M
ie

te
n

, 
L

e
e

rs
ta

n
d

, 
F

e
rt

ig
st

e
llu

n
g

sv
o

lu
m

e
n

L
o

g
is

ti
k

im
m

o
b

il
ie

n
m

a
rk

t
U

m
sa

tz
, M

ie
te

n
, 
F

e
rt

ig
st

e
llu

n
g

sv
o

lu
m

e
n

, 
F

lä
ch

e
n

a
n

g
e

b
o

t

W
o

h
n

im
m

o
b

il
ie

n
m

a
rk

t
M

ie
te

n
, 
K

a
u

fp
re

is
e

, V
e

rv
ie

lfa
ch

e
r,

 
F

e
rt

ig
st

e
llu

n
g

e
n

 u
n

d
 G

e
n

e
h

m
ig

u
n

g
e
n

E
in

ze
lh

a
n

d
e
ls

im
m

o
b

il
ie

n
m

a
rk

t
F

o
ku

s 
In

n
e

n
st

a
d
t 1

a
-L

a
g

e
n

, F
a

ch
m

a
rk

tz
e

n
tr

e
n

, 
E

in
ze

lh
a
n
d
e
ls

ke
n
n
zi

ff
e
rn

H
o

te
li

m
m

o
b

il
ie

n
m

a
rk

t
Ü

b
e

rn
a

ch
tu

n
g
e

n
, B

e
tt

e
n

 u
n

d
 Z

im
m

e
r,

 
B

e
le

g
u
n
g
sr

a
te

n
, Z

im
m

e
rp

re
is

e
, R

e
vP

a
r

P
ro

je
k

tk
a

rt
e

 H
ig

h
li

g
h

ts
E

rg
ä

n
ze

n
d
e

 P
ro

je
kt

d
a

rs
te

llu
n

g
e
n

 u
n

d
 K

a
rt

e
n

 
u

n
te

r 
w

w
w

.im
m

o
b

ili
e

n
m

a
rk

tb
e

ri
ch

t-
h

a
n

n
o
ve

r.
d
e

 



R
o

ll
e

n
v
e

rt
e

il
u

n
g

Im
m

o
b

il
ie

n
m

a
rk

tb
e

ri
c
h

t
| 
Ju

n
i 2

0
2
2

8

R
e
g

io
n

 H
a
n

n
o

ve
r 

Z
e

n
tr

a
le

 K
o

o
rd

in
a

tio
n

D
a

te
n

sa
m

m
lu

n
g
 (

U
m

sä
tz

e
 I
n

ve
st

m
e

n
t,

 B
ü

ro
 u

n
d

 
L

o
g
is

tik
, 
P

ro
je

kt
in

fo
rm

a
tio

n
e
n
 a

lle
 T

e
ilm

ä
rk

te
)

M
o

d
e

ra
tio

n
 u

n
d

 L
e

itu
n

g
 d

e
r 

P
ro

je
kt

ru
n

d
e
n

In
h

a
ltl

ic
h

e
 u

n
d

 g
ra

fis
ch

e
 G

e
st

a
ltu

n
g
 d

e
s 

B
e

ri
ch

ts
 

u
n

d
 d

e
r 

W
e
b
se

ite

K
o

m
m

u
n
ik

a
tio

n
 d

e
r 

 P
ri
n

t-
u

n
d

 O
n

lin
e

ve
rs

io
n
e

n

P
re

ss
e

-
u

n
d

 Ö
ff

e
n

tli
ch

ke
its

a
rb

e
it 

(i
n

cl
. 

W
e
b
si

te
, 

S
o

ci
a
lM

e
d

ia
)

E
ve

n
t

b
u

lw
ie

n
g

e
s

a
A

G

Z
u

sa
m

m
e

n
st

e
llu

n
g
 a

kt
u

e
lle

r 
 K

e
n

n
za

h
le

n
 u

n
d

 
R

a
h

m
e

n
d
a
te

n
, g

u
ta

ch
te

rl
ic

h
e
 B

e
g
le

itu
n

g

E
in

sc
h

ä
tz

u
n

g
 z

u
m

 b
u

n
d

e
sw

e
ite

n
 S

ta
n

d
o

rt
ve

rg
le

ic
h
 

Im
p

u
ls

b
e
itr

ä
g
e
 in

 d
e

n
 P

ro
je

kt
ru

n
d

e
n
, 

P
re

ss
e

ko
n

fe
re

n
z,

 P
rä

se
n

ta
tio

n
sv

e
ra

n
st

a
ltu

n
g
 u

n
d

 
M

e
ss

e
n

P
ro

je
k

tp
a

rt
n

e
r 

(U
n

te
rn

e
h

m
e

n
)

R
e
g
e

lm
ä

ß
ig

e
 T

e
iln

a
h
m

e
  a

n
 d

e
n

 2
 P

ro
je

kt
ru

n
d

e
n
 

d
e

s 
Ja

h
re

s 
(i
m

 J
u

n
i 2

0
2

2
 u

n
d

 J
a

n
u

a
r 

2
0

2
3

)

E
in

sc
h

ä
tz

u
n

g
 u

n
d

 B
e

w
e

rt
u

n
g
 d

e
r 

a
kt

u
e

lle
n
 

M
a

rk
tla

g
e

L
ie

fe
rn

 D
a
te

n
, 
M

a
te

ri
a

l u
n

d
 D

is
ku

ss
io

n
sb

e
itr

ä
g
e

 f
ü

r 
d

e
n

 B
e

ri
ch

t 
u

n
d

 d
e

ss
e

n
 V

e
rm

a
rk

tu
n
g



K
o

s
te

n
 d

e
r 

P
ro

je
k
tp

a
rt

n
e
rs

c
h

a
ft

Im
m

o
b

il
ie

n
m

a
rk

tb
e

ri
c
h

t
| 
Ju

n
i 2

0
2
2

9

F
ü

r 
2

0
2

2
 w

ir
d

 d
e

r 
K

o
st

e
n

b
e
itr

a
g
 f
ü

r 
P

ro
je

kt
p

a
rt

n
e

r 
fix

ie
rt

 a
u

f 
e

in
e

n
 f
e

st
e

n
 

B
e
te

ili
g
u
n
g
sb

e
itr

a
g
 v

o
n
 2

.2
0
0
 €

 (
zz

g
l.

 M
w

S
t.

).
 

W
e

ite
re

 K
o

st
e

n
 t
rä

g
t 
d

ie
 R

e
g

io
n

 H
a

n
n

o
ve

r.

K
o

st
e

n
ri
si

ke
n

, e
tw

a
 d

u
rc

h
 e

in
e

 s
ch

w
a

n
ke

n
d

e
 

Z
a

h
l d

e
r 

P
a

rt
n

e
r,
 z

u
sä

tz
lic

h
e

 b
zw

. 
va

ri
a

b
le

 
K

o
st

e
n

 z
. 
B

. 
fü

r 
B

ild
m

a
te

ri
a

l, 
G

e
st

a
ltu

n
g

, 
E

ve
n

ts
 g

e
h

e
n

 n
ic

h
t 
zu

 L
a

st
e

n
 d

e
r 

P
ro

je
kt

p
a

rt
n

e
r.
 

N
u

r 
P

ro
je

kt
m

itg
lie

d
e

r 
n

e
h

m
e

n
 a

n
 d

e
n

 
P

ro
je

kt
ru

n
d

e
n

 te
il 

u
n

d
 e

rh
a

lte
n
 a

lle
 L

e
is

tu
n

g
e
n

.

D
ie

 P
ro

je
kt

p
a
rt

n
e
rs

ch
a
ft
 w

ir
d
 d

u
rc

h
 

U
n

te
rz

e
ic

h
n

e
n

 d
e

r 
P

ro
je

kt
ve

re
in

b
a

ru
n
g

 
d

o
ku

m
e

n
tie

rt
.

D
ie

 R
e

ch
n

u
n

g
sl

e
g

u
n
g

 e
rf

o
lg

t n
a

ch
 E

rs
ch

e
in

e
n

 
d

e
s 

B
e

ri
ch

ts
 im

 O
kt

o
b

e
r 

a
n

 d
ie

 in
 d

e
r 

P
ro

je
kt

ve
re

in
b

a
ru

n
g

 g
e

n
a

u
 z

u
 b

e
ze

ic
h

n
e

n
d

e
 

R
e

ch
n

u
n

g
sa

d
re

ss
e

. 



L
e
is

tu
n

g
e
n

 f
ü

r 
P

ro
je

k
tp

a
rt

n
e
r

Im
m

o
b

il
ie

n
m

a
rk

tb
e

ri
c
h

t
| 
Ju

n
i 2

0
2
2

1
0

Te
ila

u
fla

g
e

 d
e

s 
B

e
ri
ch

ts
 z

u
r 

e
ig

e
n

e
n

 N
u

tz
u

n
g

  (
b

is
 2

0
0

 E
x.

)

N
e

n
n

u
n

g
 d

e
r 

P
a

rt
n

e
r 

im
 I
m

p
re

ss
u

m
 u

n
d

 
in

 P
re

ss
e
u
n
te

rl
a
g
e
n

E
in

la
d
u
n
g
 z

u
r 

P
rä

se
n
ta

tio
n
sv

e
ra

n
st

a
ltu

n
g

E
in

b
in

d
u
n
g
 in

 e
rg

ä
n
ze

n
d
e
 W

e
rb

e
-

u
n

d
 P

R
-

M
a

ß
n

a
h

m
e

n

K
o

n
s
e

n
s
: 
D

a
rs

te
llu

n
g
 a

ls
 n

e
u

tr
a

le
s
 G

u
ta

c
h

te
n

 o
h

n
e

 L
o

g
o

s
 d

e
r 

P
a

rt
n

e
r



A
u

fg
a
b

e
n

 d
e
r 

P
ro

je
k
tp

a
rt

n
e
r

Im
m

o
b

il
ie

n
m

a
rk

tb
e

ri
c
h

t
| 
Ju

n
i 2

0
2
2

1
1

D
a

te
n

li
e

fe
ru

n
g

 z
u

 V
e

rm
ie

tu
n

g
e

n
 u

n
d

 V
e

rk
ä

u
fe

n
 (

h
a

lb
jä

h
rl

ic
h

)

Te
il

n
a

h
m

e
 a

n
 2

 W
o

rk
s

h
o

p
s

 (
Ju

n
i 2

0
2

2
 u

n
d

 J
a

n
u

a
r 

2
0

2
3

)

E
in

s
c

h
ä

tz
u

n
g

e
n

 z
u

r 
a

k
tu

e
ll

e
n

 M
a

rk
tl

a
g

e
 (g

g
f.
 O

n
lin

e
-A

b
fr

a
g

e
n
/E

xp
e
rt

e
n
in

te
rv

ie
w

s 
vo

r/
n

a
ch

 W
o

rk
sh

o
p

s)

E
in

b
in

d
u

n
g

 b
e

i 
G

e
s

ta
lt

u
n

g
 d

e
r 

In
h

a
lt

e
 u

n
d

 d
e

r 
Te

x
tf

a
s

s
u

n
g

D
u

rc
h

si
ch

t u
n

d
 K

o
rr

e
kt

u
r 

d
e

s 
L

a
yo

u
te

n
tw

u
rf

e
s

Z
u

lie
fe

ru
n

g
 v

o
n

 B
ild

-
u

n
d

 T
e

xt
m

a
te

ri
a

l (
w

ir
d

 in
d

iv
id

u
e

ll 
a

b
g

e
st

im
m

t)

F
a

ch
lic

h
e

 E
xp

e
rt

is
e

 b
e

i R
ü

ck
fr

a
g

e
n



A
u

fg
a
b

e
n

 d
e
s
 P

ro
je

k
tt

e
a
m

s

Im
m

o
b

il
ie

n
m

a
rk

tb
e

ri
c
h

t
| 
Ju

n
i 2

0
2
2

1
2

Metropolregion

E
rh

e
b
u
n
g
 F

lä
ch

e
n
u
m

sä
tz

e
 im

 B
ü
ro

-
u
n
d
 

L
o

g
is

tik
im

m
o
b

ili
e
n

m
a

rk
t,
 w

e
ite

re
 T

ra
n

sa
kt

io
n
sd

a
te

n

E
rh

e
b
u
n
g
 u

n
d

 Z
u

sa
m

m
e

n
st

e
llu

n
g

 v
o

n
 P

ro
je

kt
in

fo
rm

a
tio

n
e

n

In
h

a
ltl

ic
h
e

 G
e

st
a

ltu
n
g

 d
e

s 
B

e
ri
ch

te
s 

u
n

d
 d

e
r 

W
e

b
se

ite
 (

Te
xt

, 
B

ild
e

r,
 L

a
yo

u
t)

M
o

d
e

ra
tio

n
 d

e
r 

P
ro

je
kt

ru
n

d
e

N
e

u
tr

a
le

 D
a

te
n

a
u

sw
e

rt
u
n

g
 z

u
m

 G
e

w
e

rb
e

im
m

o
b

ili
e

n
m

a
rk

t 
(D

a
te

n
kr

a
n
z 

u
n
d

 V
e

rg
le

ic
h

ss
tä

d
te

 v
o

n
 b

u
lw

ie
n
g

e
sa

 A
G

)

U
n

te
rs

tü
tz

u
n
g

 d
e

r 
P

ro
je

kt
p

a
rt

n
e

r

M
a

rk
e

tin
g
 u

n
d

 K
o

m
m

u
n

ik
a

tio
n



P
ro

je
k

tt
e

a
m

 R
e

g
io

n
 H

a
n

n
o

v
e

r

Im
m

o
b

il
ie

n
m

a
rk

tb
e

ri
c
h

t
| 
Ju

n
i 2

0
2
2

1
3

H
il

m
a

r 
E

n
g

e
l

O
li

v
e

r 
S

c
h

m
e

lz
e

n
b

a
c
h

S
yl

v
ia

 K
ö

n
ig

-H
a

p
k

e
R

a
in

e
r 

M
e

ye
r

P
ro

je
k
tl

e
it

u
n

g

A
u

to
r

M
o

d
e

ra
tio

n

U
n
te

rs
tü

tz
u
n
g

 
P

ro
je

kt
p

a
rt

n
e
r

E
rh

e
b

u
n

g
 

F
lä

ch
e

n
u

m
sä

tz
e

 
B

ü
ro

 u
n
d

 L
o
g

is
tik

K
e
n
n
za

h
le

n

D
a

te
n

re
ch

e
rc

h
e

B
ild

-
u

n
d

 T
e

xt
re

d
a

kt
io

n

K
o

o
rd

in
a
tio

n
 

P
re

ss
e
a

rb
e

it,
 

S
o
ci

a
lm

e
d
ia

, 
P

R

V
e

ra
n

st
a

ltu
n
g

W
e

b
ve

rs
io

n



A
u

s
w

e
rt

u
n

g
e

n
 u

n
d

 A
n

a
ly

s
e

n
 z

u
 M

a
rk

td
a

te
n

S
te

p
h
a
n
ie

 S
ch

ra
m

m
, 

b
u
lw

ie
n
g
e
sa

 A
G

H
ilm

a
r 

E
n
g
e

l, 
R

e
g
io

n
 H

a
n
n
o
ve

r

W
o
rk

sh
o
p
 2

2
. 
Ju

n
i 2

0
2
2

W
ir
ts

ch
a
ft
s-

u
n
d
 B

e
sc

h
ä
ft

ig
u
n
g

sf
ö
rd

e
ru

n
g

Olaf aAhlstedt



Im
m

o
b

il
ie

n
m

a
rk

tb
e

ri
c

h
t 

H
a

n
n

o
v
e

r
…

e
in

e
K

ri
se

ja
g
t
d
ie

 n
ä
ch

st
e

…

Im
m

o
b

il
ie

n
m

a
rk

tb
e

ri
c
h

t
| 
Ju

n
i 2

0
2
2

1
5



In
h

al
t

A
ll

g
e

m
e

in
e

 M
a

rk
ts

ti
m

m
u

n
g

B
ü

ro
im

m
o

b
ili

e
n

m
ar

kt

Lo
gi

st
ik

im
m

o
b

ili
e

n
m

ar
kt

W
o

h
n

im
m

o
b

ili
e

n
m

ar
kt

E
in

ze
lh

an
d

e
ls

im
m

o
b

ili
e

n
m

ar
kt

H
o

te
lim

m
o

b
ili

e
n

m
ar

kt

In
ve

st
m

e
n

tm
ar

kt

Im
m

o
b

ili
e

n
m

ar
kt

b
e

ri
ch

t 
R

e
gi

o
n

 H
an

n
o

ve
r 

2
0

2
1

/2
0

2
2

©
 2

0
2

2
 b

u
lw

ie
n

ge
sa

 A
G

 –
P

1
9

0
4

-5
4

4
1

1
6



D
eu

ts
ch

e 
H

yp
o

 I
m

m
o

b
il

ie
n

kl
im

a
Im

m
o

b
il

ie
n

k
li

m
a 

n
ac

h
 T

ei
ls

eg
m

en
te

n
 2

0
0

8
 b

is
 J

u
n

i 2
0

2
2

0

5
0

1
0

0

1
5

0

2
0

0

2008

2009

2010

2011

2012

2013

2014

2015

2016

2017

2018

2019

2020

2021

2022

Indexwert

B
ü

ro
kl

im
a

H
an

d
e

lk
lim

a
W

o
h

n
kl

im
a

Lo
gi

st
ik

kl
im

a
H

o
te

lk
lim

a

Im
m

o
b

ili
e

n
m

ar
kt

b
e

ri
ch

t 
R

e
gi

o
n

 H
an

n
o

ve
r 

2
0

2
1

/2
0

2
2

©
 2

0
2

2
 b

u
lw

ie
n

ge
sa

 A
G

 –
P

1
9

0
4

-5
4

4
1

1
7



In
h

al
t

A
llg

e
m

e
in

e
 M

ar
kt

st
im

m
u

n
g

B
ü

ro
im

m
o

b
il

ie
n

m
a

rk
t

Lo
gi

st
ik

im
m

o
b

ili
e

n
m

ar
kt

W
o

h
n

im
m

o
b

ili
e

n
m

ar
kt

E
in

ze
lh

an
d

e
ls

im
m

o
b

ili
e

n
m

ar
kt

H
o

te
lim

m
o

b
ili

e
n

m
ar

kt

In
ve

st
m

e
n

tm
ar

kt

Im
m

o
b

ili
e

n
m

ar
kt

b
e

ri
ch

t 
R

e
gi

o
n

 H
an

n
o

ve
r 

2
0

2
1

/2
0

2
2

©
 2

0
2

2
 b

u
lw

ie
n

ge
sa

 A
G

 –
P

1
9

0
4

-5
4

4
1

1
8



To
p

-T
h

em
en

 im
 B

ü
ro

se
gm

en
t

Im
m

o
b

ili
e

n
m

ar
kt

b
e

ri
ch

t 
R

e
gi

o
n

 H
an

n
o

ve
r 

2
0

2
1

/2
0

2
2

©
 2

0
2

2
 b

u
lw

ie
n

ge
sa

 A
G

 –
P

1
9

0
4

-5
4

4
1

1
9

Le
ic

h
te

r 
U

m
sa

tz
rü

ck
ga

n
g

N
e

tt
o

an
fa

n
gs

re
n

d
it

e
 

ko
n

st
an

t

St
ab

ile
 S

p
it

ze
n

m
ie

te

Le
e

rs
ta

n
d

 s
te

ig
t 

w
e

it
e

r

In
fl

at
io

n
 u

n
d

 s
te

ig
e

n
d

e
 Z

in
se

n
 

m
ac

h
e

n
 g

e
w

e
rb

lic
h

e
 

Im
m

o
b

ili
e

n
fi

n
an

zi
e

ru
n

ge
n

 n
o

ch
 

sc
h

w
ie

ri
ge

r 

B
au

ve
rz

ö
ge

ru
n

ge
n

 d
u

rc
h

 
m

an
ge

ln
d

e
 R

o
h

st
o

ff
ve

rf
ü

gb
ar

ke
it

V
e

rs
ch

ie
b

u
n

ge
n

 b
e

i P
ro

je
kt

e
n

 in
 

fr
ü

h
e

n
 P

la
n

u
n

gs
p

h
as

e
n

 u
n

d
 o

h
n

e
 

n
e

n
n

e
n

sw
e

rt
e

 
V

o
rv

e
rm

ie
tu

n
gs

q
u

o
te

 

N
ac

h
h

al
ti

gk
e

it
 w

ir
d

 im
m

e
r 

w
ic

h
ti

ge
r 

(E
SG

)

C
o

-W
o

rk
in

gf
lä

ch
e

n
al

s 
fl

e
xi

b
le

r 
3

. O
rt

 in
te

re
ss

an
t

B
ü

ro
b

e
sc

h
äf

ti
gt

e
n

an
st

ie
g 

p
ro

gn
o

st
iz

ie
rt



E
n

tw
ic

k
lu

n
g 

d
er

 F
lä

ch
en

b
es

tä
n

d
e 

2
0

2
1

* 
2

0
2

2
 P

ro
gn

o
se

 

0

5
0

1
0

0

1
5

0

2
0

0

2
5

0

3
0

0

2
0

2
1

*
2

0
2

2

Le
e

rs
ta

n
d

 in
sg

. 

(M
FG

)

Im
m

o
b

ili
e

n
m

ar
kt

b
e

ri
ch

t 
R

e
gi

o
n

 H
an

n
o

ve
r 

2
0

2
1

/2
0

2
2

©
 2

0
2

2
 b

u
lw

ie
n

ge
sa

 A
G

 –
P

1
9

0
4

-5
4

4
1

2
0

B
ü

ro
m

ar
kt

 S
ta

d
t 

H
an

n
o

ve
r 

(i
n

 T
sd

. q
m

)

Fl
äc

h
e

n
b

e
st

an
d

 (
B

G
F)

5
.9

0
9

Fl
äc

h
e

n
b

e
st

an
d

 (
M

FG
)

4
.5

9
1

Le
e

rs
ta

n
d

 in
sg

e
sa

m
t 

(M
FG

)
1

8
7

Le
e

rs
ta

n
d

sq
u

o
te

4
,1

 %

0

1
.0

0
0

2
.0

0
0

3
.0

0
0

4
.0

0
0

5
.0

0
0

Fl
äc

h
e

n
b

e
st

an
d

 

(M
FG

)



E
n

tw
ic

k
lu

n
g 

L
ee

rs
ta

n
d

sq
u

o
te

 im
 S

tä
d

te
ve

rg
le

ic
h

Im
m

o
b

ili
e

n
m

ar
kt

b
e

ri
ch

t 
R

e
gi

o
n

 H
an

n
o

ve
r 

2
0

2
1

/2
0

2
2

©
 2

0
2

2
 b

u
lw

ie
n

ge
sa

 A
G

 –
P

1
9

0
4

-5
4

4
1

2
1

*
 2

0
2

2
 P

ro
gn

o
se

w
e

rt
e

2
0

2
0

2
0

2
1

D
e

lt
a

*
2

0
2

2
*

D
e

lt
a

B
e

rl
in

1
,8

 %
3

,2
 %

+
 1

,4
3

,8
 %

+
 0

,6

B
re

m
e

n
4

,2
 %

4
,1

 %
-

0
,1

4
,7

 %
+

 0
,6

D
re

sd
e

n
2

,7
 %

2
,6

 %
-

0
,1

2
,8

 %
+

0
,2

D
ü

ss
e

ld
o

rf
6

,5
 %

7
,3

 %
+

 0
,8

7
,5

 %
+

 0
,2

E
ss

e
n

4
,0

 %
6

,3
 %

+
 2

,3
7

,3
 %

+
 1

,0

Fr
an

kf
u

rt
6

,8
 %

8
,1

 %
+

 1
,3

7
,6

 %
-

0
,5

H
am

b
u

rg
3

,5
 %

3
,9

 %
+

 0
,4

4
,0

 %
+

 0
,1

H
a

n
n

o
v

e
r

3
,3

 %
4

,1
 %

+
 0

,8
5

,2
 %

+
 1

,1

K
ar

ls
ru

h
e

3
,7

 %
3

,7
 %

0
,0

3
,9

 %
+

 0
,2

K
ö

ln
2

,8
 %

3
,6

 %
+

 0
,8

3
,5

 %
-

0
,1

M
ü

n
ch

e
n

2
,3

 %
3

,9
 %

+
 1

,6
4

,3
 %

+
 0

,4

N
ü

rn
b

e
rg

3
,4

 %
4

,6
 %

+
 1

,2
4

,8
 %

+
 0

,2

St
u

tt
ga

rt
3

,0
 %

3
,3

 %
+

 0
,3

3
,6

 %
+

 0
,3



B
ü

ro
fe

rt
ig

st
el

lu
n

ge
n

 S
ta

d
t 

H
an

n
ov

er
 2

0
0

0
 b

is
 2

0
2

5
*

0

2
0

4
0

6
0

8
0

1
0

0

1
2

0

1
4

0
In Tsd. qm MFG

N
e

u
b

au
Sa

n
ie

ru
n

ge
n

Im
m

o
b

ili
e

n
m

ar
kt

b
e

ri
ch

t 
R

e
gi

o
n

 H
an

n
o

ve
r 

2
0

2
1

/2
0

2
2

©
 2

0
2

2
 b

u
lw

ie
n

ge
sa

 A
G

 –
P

1
9

0
4

-5
4

4
1

2
2



B
ü

ro
im

m
o

b
il
ie

n
F

lä
ch

e
n
u
m

sä
tz

e
 2

0
1
0
 b

is
 2

0
2

2

Ǿ
 2

0
1

7
-2

0
2
1

~
1

6
0

.0
0

0
 q

m

U
m

s
a

tz
 H

j
1

 2
0

2
2

 (S
ta

n
d

 2
2
.0

6
.2

2
)

V
e

rm
ie

tu
n

g
e

n
 5

0
.0

0
0

 q
m

 (
n

=
4

6
)

E
ig

e
n
n

u
tz

e
r 

4
.0

0
0

 q
m

 (
n

=
1

)
S

u
m

m
e

5
4
.0

0
0

 q
m

 (
n

=
4

4
)

S
p

it
ze

n
m

ie
te

 C
it

y 
1

8
,5

0
 €

/q
m

S
p

it
ze

n
m

ie
te

 C
it

yr
a

n
d

1
5
 €

/q
m

0

5
0

1
0

0

1
5

0

2
0

0

2
5

0

2
0

1
0

2
0

1
1

2
0

1
2

2
0

1
3

2
0

1
4

2
0

1
5

2
0

1
6

2
0

1
7

2
0

1
8

2
0

1
9

2
0

2
0

2
0

2
1

H
j 1

 /

2
0

2
2

Fl
äc

h
e

n
u

m
sa

tz
 in

 q
m

Im
m

o
b

il
ie

n
m

a
rk

tb
e

ri
c
h

t
| 
Ju

n
i 2

0
2
2

2
3



B
ü

ro
im

m
o

b
il
ie

n
F

lä
ch

e
n
u
m

sä
tz

e
 2

0
1
0
 b

is
 2

0
2
2

Im
m

o
b

il
ie

n
m

a
rk

tb
e

ri
c
h

t
| 
Ju

n
i 2

0
2
2

2
4

0

2
0

4
0

6
0

8
0

1
0

0

1
2

0

1
4

0

V
e
rm

ie
tu

n
g

E
ig

e
n
n
u
tz

e
r

U
m

s
a

tz
 H

j
1

 2
0

2
2

 (S
ta

n
d

 2
2
.0

6
.2

2
)

V
e

rm
ie

tu
n

g
e

n
 5

0
.0

0
0

 q
m

 (
n

=
4

6
)

E
ig

e
n
n

u
tz

e
r 

4
.0

0
0

 q
m

 (
n

=
1

)
S

u
m

m
e

5
4
.0

0
0

 q
m

 (
n

=
4

4
)

S
p

it
ze

n
m

ie
te

 C
it

y 
1

8
,5

0
 €

/q
m

S
p

it
ze

n
m

ie
te

 C
it

yr
a

n
d

1
5
 €

/q
m



B
ü

ro
m

ie
te

n
tw

ic
k

lu
n

g 
H

an
n

ov
er

 2
0

0
0

 b
is

 2
0

2
1

*2
0

2
2

 P
ro

gn
o

se

68
1

0
1

2
1

4
1

6
1

8
2

0
in Euro/qm MFG

Sp
it

ze
 C

it
y

ø
-M

ie
te

 C
it

y

ø
-M

ie
te

 C
it

y-
R

an
d

ø
-M

ie
te

 P
e

ri
p

h
e

ri
e

ø
-M

ie
te

 B
ü

ro
ze

n
tr

e
n

*
1

3
,0

0

Im
m

o
b

ili
e

n
m

ar
kt

b
e

ri
ch

t 
R

e
gi

o
n

 H
an

n
o

ve
r 

2
0

2
1

/2
0

2
2

©
 2

0
2

2
 b

u
lw

ie
n

ge
sa

 A
G

 –
P

1
9

0
4

-5
4

4
1

2
5

*
1

8
,0

0



N
et

to
an

fa
n

gs
re

n
d

it
en

 B
ü

ro
fl

äc
h

en
 2

0
0

0
 b

is
 2

0
2

1
* 

2
0

2
2

 P
ro

gn
o

se

3
,0

4
,0

5
,0

6
,0

7
,0

8
,0

9
,0

in %

Ze
n

tr
al

 (
C

it
y/

C
it

yr
an

d
)

D
e

ze
n

tr
al

 (
P

e
ri

p
h

e
ri

e
)

4
,8

 %

*
3

,8
 %

Im
m

o
b

ili
e

n
m

ar
kt

b
e

ri
ch

t 
R

e
gi

o
n

 H
an

n
o

ve
r 

2
0

2
1

/2
0

2
2

©
 2

0
2

2
 b

u
lw

ie
n

ge
sa

 A
G

 –
P

1
9

0
4

-5
4

4
1

2
6



In
h

al
t

A
llg

e
m

e
in

e
 M

ar
kt

st
im

m
u

n
g

B
ü

ro
im

m
o

b
ili

e
n

m
ar

kt

Lo
g

is
ti

k
im

m
o

b
il

ie
n

m
a

rk
t

W
o

h
n

im
m

o
b

ili
e

n
m

ar
kt

E
in

ze
lh

an
d

e
ls

im
m

o
b

ili
e

n
m

ar
kt

H
o

te
lim

m
o

b
ili

e
n

m
ar

kt

In
ve

st
m

e
n

tm
ar

kt

Im
m

o
b

ili
e

n
m

ar
kt

b
e

ri
ch

t 
R

e
gi

o
n

 H
an

n
o

ve
r 

2
0

2
1

/2
0

2
2

©
 2

0
2

2
 b

u
lw

ie
n

ge
sa

 A
G

 –
P

1
9

0
4

-5
4

4
1

2
7



To
p

-T
h

em
en

 im
 L

o
gi

st
ik

-
u

n
d

 I
n

d
u

st
ri

es
eg

m
en

t

Im
m

o
b

ili
e

n
m

ar
kt

b
e

ri
ch

t 
R

e
gi

o
n

 H
an

n
o

ve
r 

2
0

2
1

/2
0

2
2

©
 2

0
2

2
 b

u
lw

ie
n

ge
sa

 A
G

 –
P

1
9

0
4

-5
4

4
1

2
8

St
e

ig
e

n
d

e
 M

ie
te

n

N
o

ch
 im

m
e

r 
h

o
h

e
 N

ac
h

fr
ag

e
 

in
sb

e
so

n
d

e
re

 im
 E

-C
o

m
m

e
rc

e
, 

Le
b

e
n

sm
it

te
l, 

C
h

e
m

ie
-

/P
h

ar
m

al
o

gi
st

ik

M
at

e
ri

al
ko

st
e

n
 s

te
ig

e
n

 d
u

rc
h

 
ge

st
ö

rt
e

 L
ie

fe
rk

e
tt

e
n

Si
tu

at
io

n
sb

e
d

in
gt

 m
o

m
e

n
ta

n
 

w
e

n
ig

e
r 

sp
e

ku
la

ti
ve

 
P

ro
je

kt
e

n
tw

ic
kl

u
n

ge
n

Li
e

fe
rk

e
tt

e
n

 m
ü

ss
e

n
 s

ic
h

e
re

r 
u

n
d

 
kr

is
e

n
fe

st
e

r 
ge

m
ac

h
t 

w
e

rd
e

n
 -

>
 

R
ü

ck
h

o
lu

n
g 

d
e

r 
re

gi
o

n
al

e
n

 
In

d
u

st
ri

e
 u

n
d

 A
u

fb
au

 v
o

n
 

P
ro

d
u

kt
io

n
 in

 E
u

ro
p

a

R
e

ko
rd

u
m

sä
tz

e
 v

o
n

 r
u

n
d

 4
2

5
.0

0
0

 
q

m
 H

al
le

n
fl

äc
h

e
 in

 2
0

2
1



L
o

g
is

ti
k

 u
n

d
 P

ro
d

u
k

ti
o

n
F

lä
ch

e
n
u
m

sä
tz

e
 2

0
1
0
 b

is
 2

0
2

2
Ǿ

 2
0
1

7
-2

0
2

1
~

3
7

0
.0

0
0

 q
m

U
m

s
a

tz
 H

j
1

 2
0

2
2

 (S
ta

n
d

 2
2
.6

.2
0

2
2
)

V
e

rm
ie

tu
n

g
e

n
 9

0
.0

0
0

 q
m

 (
n

=
1

4
)

E
ig

e
n
n

u
tz

e
r 

1
5
.0

0
0

 q
m

 (
n

=
2

)
S

u
m

m
e

1
1
5

.0
0

0
 q

m
 (

n
=

1
0

)

S
p

it
ze

n
m

ie
te

re
a

lis
ie

rb
a

r 
5
,5

0
 €

/q
m

0

5
0

.0
0

0

1
0

0
.0

0
0

1
5

0
.0

0
0

2
0

0
.0

0
0

2
5

0
.0

0
0

3
0

0
.0

0
0

3
5

0
.0

0
0

4
0

0
.0

0
0

4
5

0
.0

0
0

2
0

1
6

2
0

1
7

2
0

1
8

2
0

1
9

2
0

2
0

2
0

2
1

2
0

2
2

Hallenfläche in qm

E
ig

e
n

n
u

tz
u

n
g

V
e

rm
ie

tu
n

ge
n

Im
m

o
b

il
ie

n
m

a
rk

tb
e

ri
c
h

t
| 
Ju

n
i 2

0
2
2

2
9



M
ie

te
n

tw
ic

k
lu

n
g 

L
o

gi
st

ik
fl

äc
h

en
 2

0
0

0
 b

is
 2

0
2

1
* 

2
0

2
2

 P
ro

gn
o

se

2
,5

0

3
,0

0

3
,5

0

4
,0

0

4
,5

0

5
,0

0

5
,5

0

6
,0

0
in Euro/qm/Monat

Sp
it

ze
n

m
ie

te
ø

-M
ie

te

*
4

,6
0

Im
m

o
b

ili
e

n
m

ar
kt

b
e

ri
ch

t 
R

e
gi

o
n

 H
an

n
o

ve
r 

2
0

2
1

/2
0

2
2

©
 2

0
2

2
 b

u
lw

ie
n

ge
sa

 A
G

 –
P

1
9

0
4

-5
4

4
1

3
0

*
5

,5
0



Sp
it

ze
n

-N
et

to
an

fa
n

gs
re

n
d

it
e 

L
o

gi
st

ik
fl

äc
h

en
 2

0
0

4
 b

is
 2

0
2

1
* 

2
0

2
2

 P
ro

gn
o

se

2
,5

3
,0

3
,5

4
,0

4
,5

5
,0

5
,5

6
,0

6
,5

7
,0

7
,5

8
,0

2004

2005

2006

2007

2008

2009

2010

2011

2012

2013

2014

2015

2016

2017

2018

2019

2020

2021

*2022

in %

Im
m

o
b

ili
e

n
m

ar
kt

b
e

ri
ch

t 
R

e
gi

o
n

 H
an

n
o

ve
r 

2
0

2
1

/2
0

2
2

©
 2

0
2

2
 b

u
lw

ie
n

ge
sa

 A
G

 –
P

1
9

0
4

-5
4

4
1

3
1

*
3

,7



In
h

al
t

A
llg

e
m

e
in

e
 M

ar
kt

st
im

m
u

n
g

B
ü

ro
im

m
o

b
ili

e
n

m
ar

kt

Lo
gi

st
ik

im
m

o
b

ili
e

n
m

ar
kt

W
o

h
n

im
m

o
b

il
ie

n
m

a
rk

t

E
in

ze
lh

an
d

e
ls

im
m

o
b

ili
e

n
m

ar
kt

H
o

te
lim

m
o

b
ili

e
n

m
ar

kt

In
ve

st
m

e
n

tm
ar

kt

Im
m

o
b

ili
e

n
m

ar
kt

b
e

ri
ch

t 
R

e
gi

o
n

 H
an

n
o

ve
r 

2
0

2
1

/2
0

2
2

©
 2

0
2

2
 b

u
lw

ie
n

ge
sa

 A
G

 –
P

1
9

0
4

-5
4

4
1

3
2



To
p

-T
h

em
en

 im
 W

o
h

n
se

gm
en

t

Im
m

o
b

ili
e

n
m

ar
kt

b
e

ri
ch

t 
R

e
gi

o
n

 H
an

n
o

ve
r 

2
0

2
1

/2
0

2
2

©
 2

0
2

2
 b

u
lw

ie
n

ge
sa

 A
G

 –
P

1
9

0
4

-5
4

4
1

3
3

W
o

h
n

o
rt

-
u

n
d

 W
o

h
n

q
u

al
it

ät
 

w
e

rd
e

n
 w

ic
h

ti
ge

r

Sp
e

ck
gü

rt
e

l u
n

d
 2

. R
e

ih
e

-S
ta

n
d

o
rt

e
 

u
m

 d
ie

 S
tä

d
te

 g
e

w
in

n
e

n
 w

e
it

e
r

In
te

rn
e

ts
ta

b
ili

tä
t 

u
n

d
 –

ge
sc

h
w

in
d

ig
ke

it
ge

su
ch

t

So
zi

al
w

o
h

lo
ri

e
n

ti
e

rt
e

 
N

u
tz

u
n

ga
rt

e
n

ge
fo

rd
e

rt
 (

K
it

a,
 

ge
fö

rd
e

rt
e

 W
o

h
n

u
n

ge
n

, e
tc

.)

St
är

ke
re

 H
o

m
e

o
ff

ic
e

-A
kz

e
p

ta
n

z

Fi
n

an
zi

e
ru

n
ge

n
 w

e
rd

e
n

 d
u

rc
h

 
st

e
ig

e
n

d
e

 Z
in

se
n

 u
n

d
 d

e
r 

h
o

h
e

n
 

In
fl

at
io

n
 im

m
e

r 
sc

h
w

ie
ri

ge
r 

u
n

d
 

te
u

re
r

ES
G

-A
n

fo
rd

e
ru

n
ge

n
 w

ac
h

se
n

 -
>

 
E

n
e

rg
ie

e
ff

iz
ie

n
z 

w
ir

d
 w

ic
h

ti
ge

r

In
 n

ah
e

r 
Zu

ku
n

ft
 w

e
rd

e
n

 d
ie

 
K

au
fp

re
is

e
 n

ic
h

t 
m

e
h

r 
w

e
it

e
r 

st
ar

k 
an

st
e

ig
e

n

So
n

d
e

rw
o

h
n

fo
rm

e
n

 w
ie

 
M

ik
ro

ap
ar

tm
e

n
ts

 u
n

d
 

Se
n

io
re

n
w

o
h

n
e

n
 s

tä
rk

e
r 

n
ac

h
ge

fr
ag

t



G
en

eh
m

ig
u

n
ge

n
 u

n
d

 F
er

ti
gs

te
ll

u
n

ge
n

 v
o

n
 W

o
h

n
u

n
ge

n
 

R
eg

io
n

 H
an

n
o

ve
r 

2
0

0
6

 b
is

 2
0

2
1

0

1
.0

0
0

2
.0

0
0

3
.0

0
0

4
.0

0
0

5
.0

0
0

G
e

n
e

h
m

ig
u

n
ge

n
Fe

rt
ig

st
e

llu
n

ge
n

Im
m

o
b

ili
e

n
m

ar
kt

b
e

ri
ch

t 
R

e
gi

o
n

 H
an

n
o

ve
r 

2
0

2
1

/2
0

2
2

©
 2

0
2

2
 b

u
lw

ie
n

ge
sa

 A
G

 –
P

1
9

0
4

-5
4

4
1

3
4

5
.1

7
1

2
.3

7
9



K
au

fp
re

is
e 

E
ig

en
tu

m
sw

o
h

n
u

n
ge

n
 (

N
eu

b
au

) 
in

 H
an

n
ov

er
 

2
0

0
0

 b
is

 2
0

2
1

, *
 2

0
2

2
 P

ro
gn

o
se

0

1
.0

0
0

2
.0

0
0

3
.0

0
0

4
.0

0
0

5
.0

0
0

6
.0

0
0

7
.0

0
0

in Euro/qm

Sp
it

ze
D

u
rc

h
sc

h
n

it
t

*
5

.2
5

0

Im
m

o
b

ili
e

n
m

ar
kt

b
e

ri
ch

t 
R

e
gi

o
n

 H
an

n
o

ve
r 

2
0

2
1

/2
0

2
2

©
 2

0
2

2
 b

u
lw

ie
n

ge
sa

 A
G

 –
P

1
9

0
4

-5
4

4
1

3
5

*
6

.6
0

0



W
o

h
n

u
n

gs
m

ie
te

n
 (

N
eu

b
au

) 
in

 H
an

n
ov

er
 2

0
0

0
 b

is
 2

0
2

1
* 

2
0

2
2

 P
ro

gn
o

se

0
,0

2
,0

4
,0

6
,0

8
,0

1
0

,0

1
2

,0

1
4

,0

1
6

,0

1
8

,0
2000

2001

2002

2003

2004

2005

2006

2007

2008

2009

2010

2011

2012

2013

2014

2015

2016

2017

2018

2019

2020

2021

*2022

in Euro/qm/Monat

Sp
it

ze
D

u
rc

h
sc

h
n

it
t

Im
m

o
b

ili
e

n
m

ar
kt

b
e

ri
ch

t 
R

e
gi

o
n

 H
an

n
o

ve
r 

2
0

2
1

/2
0

2
2

©
 2

0
2

2
 b

u
lw

ie
n

ge
sa

 A
G

 –
P

1
9

0
4

-5
4

4
1

3
6

*
1

6
,5

0

*
1

3
,1

0



V
er

vi
el

fa
ch

er
 M

eh
rf

am
il

ie
n

h
au

s 
(B

es
ta

n
d

) 
2

0
0

0
 b

is
 2

0
2

1
* 

2
0

2
2

 P
ro

gn
o

se

8
1

0
1

2
1

4
1

6
1

8
2

0
2

2
2

4
2

6
2

8
3

0
3

2

2000

2001

2002

2003

2004

2005

2006

2007

2008

2009

2010

2011

2012

2013

2014

2015

2016

2017

2018

2019

2020

2021

*2022

Sp
it

ze
D

u
rc

h
sc

h
n

it
t

*
2

7
,0

Im
m

o
b

ili
e

n
m

ar
kt

b
e

ri
ch

t 
R

e
gi

o
n

 H
an

n
o

ve
r 

2
0

2
1

/2
0

2
2

©
 2

0
2

2
 b

u
lw

ie
n

ge
sa

 A
G

 –
P

1
9

0
4

-5
4

4
1

3
7

*
3

0
,2



V
er

vi
el

fa
ch

er
 M

eh
rf

am
il

ie
n

h
au

s 
(N

eu
b

au
) 

2
0

1
3

 b
is

 2
0

2
1

* 
2

0
2

2
 P

ro
gn

o
se

1
0

1
2

1
4

1
6

1
8

2
0

2
2

2
4

2
6

2
8

3
0

3
2

3
4

3
6 2

0
1

3
2

0
1

4
2

0
1

5
2

0
1

6
2

0
1

7
2

0
1

8
2

0
1

9
2

0
2

0
2

0
2

1
*

2
0

2
2

Sp
it

ze
D

u
rc

h
sc

h
n

it
t

*
2

9
,7

Im
m

o
b

ili
e

n
m

ar
kt

b
e

ri
ch

t 
R

e
gi

o
n

 H
an

n
o

ve
r 

2
0

2
1

/2
0

2
2

©
 2

0
2

2
 b

u
lw

ie
n

ge
sa

 A
G

 –
P

1
9

0
4

-5
4

4
1

3
8

*
3

3
,5



In
h

al
t

A
llg

e
m

e
in

e
 M

ar
kt

st
im

m
u

n
g

B
ü

ro
im

m
o

b
ili

e
n

m
ar

kt

Lo
gi

st
ik

im
m

o
b

ili
e

n
m

ar
kt

W
o

h
n

im
m

o
b

ili
e

n
m

ar
kt

E
in

ze
lh

a
n

d
e

ls
im

m
o

b
il

ie
n

m
a

rk
t

H
o

te
lim

m
o

b
ili

e
n

m
ar

kt

In
ve

st
m

e
n

tm
ar

kt

Im
m

o
b

ili
e

n
m

ar
kt

b
e

ri
ch

t 
R

e
gi

o
n

 H
an

n
o

ve
r 

2
0

2
1

/2
0

2
2

©
 2

0
2

2
 b

u
lw

ie
n

ge
sa

 A
G

 –
P

1
9

0
4

-5
4

4
1

3
9



To
p

-T
h

em
en

 im
 E

in
ze

lh
an

d
el

ss
eg

m
en

t

Im
m

o
b

ili
e

n
m

ar
kt

b
e

ri
ch

t 
R

e
gi

o
n

 H
an

n
o

ve
r 

2
0

2
1

/2
0

2
2

©
 2

0
2

2
 b

u
lw

ie
n

ge
sa

 A
G

 –
P

1
9

0
4

-5
4

4
1

4
0

A
n

za
h

l d
e

r 
G

e
sc

h
äf

te
 n

im
m

t 
w

e
it

e
rh

in
 a

b
, i

n
sb

e
so

n
d

e
re

 im
 

N
o

n
fo

o
d

-F
ac

h
h

an
d

e
l

O
n

lin
e

h
an

d
e

l u
n

d
 t

e
ilw

e
is

e
 

Le
b

e
n

sm
it

te
lh

an
d

e
l w

e
it

e
rh

in
 

w
ic

h
ti

gs
te

 W
ac

h
st

u
m

st
re

ib
e

r

Sc
h

w
ie

ri
ge

 S
it

u
at

io
n

 f
ü

r 
in

n
e

n
st

ad
tr

e
le

va
n

te
 B

ra
n

ch
e

n
, d

e
re

n
 

G
e

sc
h

äf
ts

m
o

d
e

ll 
au

f 
h

o
h

e
 

Fr
e

q
u

e
n

ze
n

 a
u

sg
e

ri
ch

te
t 

si
n

d

R
is

ik
o

 d
u

rc
h

 a
n

h
al

te
n

d
 s

te
ig

e
n

d
e

 
P

re
is

e
Si

n
ke

n
d

e
 M

ie
te

n

A
u

fg
ru

n
d

 d
e

r 
st

e
ig

e
n

d
e

n
 P

re
is

e
 

ve
rl

ie
re

n
 F

ac
h

m
ar

kt
ze

n
tr

e
n

 ih
re

 d
u

rc
h

 
C

o
ro

n
a 

ge
w

o
n

n
e

n
 A

tt
ra

kt
iv

it
ät

 
(A

b
st

än
d

e
 w

ar
e

n
 m

ö
gl

ic
h

, e
tc

.)



E
in

ze
lh

an
d

el
sm

ie
te

n
 H

an
n

ov
er

 C
it

y 
1

a-
L

ag
e 

2
0

0
0

 b
is

 2
0

2
1

* 
2

0
2

2
 P

ro
gn

o
se

0

5
0

1
0

0

1
5

0

2
0

0

2
5

0

2000

2002

2004

2006

2008

2010

2012

2014

2016

2018

2020

*2022

in Euro/qm/NF/Monat

Sp
it

ze
n

m
ie

te
ø

-M
ie

te

Im
m

o
b

ili
e

n
m

ar
kt

b
e

ri
ch

t 
R

e
gi

o
n

 H
an

n
o

ve
r 

2
0

2
1

/2
0

2
2

©
 2

0
2

2
 b

u
lw

ie
n

ge
sa

 A
G

 –
P

1
9

0
4

-5
4

4
1

4
1

*
1

7
6

,3
0

V
e

rg
le

ic
h

Sp
it

ze
n

m
ie

te
:

ø
A

-S
tä

d
te

:

2
0

2
0

: 
2

8
3

 E
u

ro
/q

m

2
0

2
1

: 
 2

6
5

 E
u

ro
/q

m

ø
B

-S
tä

d
te

:

2
0

2
0

: 
1

2
3

 E
u

ro
/q

m

2
0

2
1

: 
 1

1
6

 E
u

ro
/q

m



N
et

to
an

fa
n

gs
re

n
d

it
ee

n
tw

ic
kl

u
n

g 
E

in
ze

lh
an

d
el

sf
lä

ch
en

   
 

2
0

0
0

 b
is

 2
0

2
1

, *
 2

0
2

2
 P

ro
gn

o
se

3456789

2000

2002

2004

2006

2008

2010

2012

2014

2016

2018

2020

*2022

in %

1
a-

La
ge

Fa
ch

m
ar

kt
ze

n
tr

e
n

Im
m

o
b

ili
e

n
m

ar
kt

b
e

ri
ch

t 
R

e
gi

o
n

 H
an

n
o

ve
r 

2
0

2
1

/2
0

2
2

©
 2

0
2

2
 b

u
lw

ie
n

ge
sa

 A
G

 –
P

1
9

0
4

-5
4

4
1

4
2

*
4

,1



In
h

al
t

A
llg

e
m

e
in

e
 M

ar
kt

st
im

m
u

n
g

B
ü

ro
im

m
o

b
ili

e
n

m
ar

kt

Lo
gi

st
ik

im
m

o
b

ili
e

n
m

ar
kt

W
o

h
n

im
m

o
b

ili
e

n
m

ar
kt

E
in

ze
lh

an
d

e
ls

im
m

o
b

ili
e

n
m

ar
kt

H
o

te
li

m
m

o
b

il
ie

n
m

a
rk

t

In
ve

st
m

e
n

tm
ar

kt

Im
m

o
b

ili
e

n
m

ar
kt

b
e

ri
ch

t 
R

e
gi

o
n

 H
an

n
o

ve
r 

2
0

2
1

/2
0

2
2

©
 2

0
2

2
 b

u
lw

ie
n

ge
sa

 A
G

 –
P

1
9

0
4

-5
4

4
1

4
3



To
p

-T
h

em
en

 im
 H

o
te

ls
eg

m
en

t

Im
m

o
b

ili
e

n
m

ar
kt

b
e

ri
ch

t 
R

e
gi

o
n

 H
an

n
o

ve
r 

2
0

2
1

/2
0

2
2

©
 2

0
2

2
 b

u
lw

ie
n

ge
sa

 A
G

 –
P

1
9

0
4

-5
4

4
1

4
4

Fa
ch

kr
äf

te
m

an
ge

l

K
o

st
e

n
d

ru
ck

 a
u

fg
ru

n
d

 s
te

ig
e

n
d

e
r 

E
n

e
rg

ie
p

re
is

e
, L

o
h

n
ko

st
e

n
, I

n
fl

at
io

n
, 

e
tc

.

A
kt

u
e

ll 
h

o
h

e
 N

ac
h

fr
ag

e
 in

 
Fe

ri
e

n
ge

b
ie

te
n

 u
n

d
 S

tä
d

te
n

 m
it

 v
ie

l 
Fr

e
iz

e
it

to
u

ri
sm

u
s

D
ig

it
al

is
ie

ru
n

g 
ve

rs
tä

rk
e

n
 u

m
 

P
ro

ze
ss

e
 z

u
 v

e
rs

ch
la

n
ke

n
N

o
ch

 im
m

e
r 

V
e

ru
n

si
ch

e
ru

n
ge

n
 u

n
te

r 
d

e
n

 M
ar

kt
ak

te
u

re
n

 -
>

 F
in

an
zi

e
ru

n
ge

n
 

u
n

d
 P

ro
je

kt
e

n
tw

ic
kl

u
n

ge
n

 n
o

ch
 im

m
e

r 
im

 S
to

ck
e

n

N
o

ch
 im

m
e

r 
w

e
n

ig
e

r 
G

e
sc

h
äf

ts
re

is
e

n
 a

ls
 v

o
r 

C
o

ro
n

a



A
n

za
h

l v
o

n
 Ü

b
er

n
ac

h
tu

n
ge

n
 u

n
d

 B
et

te
n

 in
 H

an
n

ov
er

 
2

0
0

9
 b

is
 2

0
2

1

Im
m

o
b

ili
e

n
m

ar
kt

b
e

ri
ch

t 
R

e
gi

o
n

 H
an

n
o

ve
r 

2
0

2
1

/2
0

2
2

©
 2

0
2

2
 b

u
lw

ie
n

ge
sa

 A
G

 –
P

1
9

0
4

-5
4

4
1

4
5

8
0

0

1
.0

0
0

1
.2

0
0

1
.4

0
0

1
.6

0
0

1
.8

0
0

2
.0

0
0

2
.2

0
0

2
.4

0
0

1
2

.0
0

0

1
2

.5
0

0

1
3

.0
0

0

1
3

.5
0

0

1
4

.0
0

0

1
4

.5
0

0
2009

2010

2011

2012

2013

2014

2015

2016

2017

2018

2019

2020

2021

Übernachtungen

Betten

B
e

tt
e

n
Ü

b
e

rn
ac

h
tu

n
ge

n

1
.0

6
2

1
3

.7
2

0



N
et

to
an

fa
n

gs
re

n
d

it
ee

n
tw

ic
kl

u
n

g 
H

o
te

lf
lä

ch
en

 2
0

1
6

 b
is

 2
0

2
1

,
* 

2
0

2
2

 P
ro

gn
o

se

3
,0

3
,5

4
,0

4
,5

5
,0

5
,5

6
,0

2
0

1
6

2
0

1
7

2
0

1
8

2
0

1
9

2
0

2
0

2
0

2
1

*
2

0
2

2

in %

Im
m

o
b

ili
e

n
m

ar
kt

b
e

ri
ch

t 
R

e
gi

o
n

 H
an

n
o

ve
r 

2
0

2
1

/2
0

2
2

©
 2

0
2

2
 b

u
lw

ie
n

ge
sa

 A
G

 –
P

1
9

0
4

-5
4

4
1

4
6

*
5

,4



In
h

al
t

A
llg

e
m

e
in

e
 M

ar
kt

st
im

m
u

n
g

B
ü

ro
im

m
o

b
ili

e
n

m
ar

kt

Lo
gi

st
ik

im
m

o
b

ili
e

n
m

ar
kt

W
o

h
n

im
m

o
b

ili
e

n
m

ar
kt

E
in

ze
lh

an
d

e
ls

im
m

o
b

ili
e

n
m

ar
kt

H
o

te
lim

m
o

b
ili

e
n

m
ar

kt

In
v

e
st

m
e

n
tm

a
rk

t

Im
m

o
b

ili
e

n
m

ar
kt

b
e

ri
ch

t 
R

e
gi

o
n

 H
an

n
o

ve
r 

2
0

2
1

/2
0

2
2

©
 2

0
2

2
 b

u
lw

ie
n

ge
sa

 A
G

 –
P

1
9

0
4

-5
4

4
1

4
7



G
ew

er
b

li
ch

es
 T

ra
n

sa
k

ti
o

n
sv

o
lu

m
en

 in
 d

er
 R

eg
io

n
 H

an
n

ov
er

, 
G

es
am

t 0

2
0

0

4
0

0

6
0

0

8
0

0

1
.0

0
0

1
.2

0
0

2
0

1
3

2
0

1
4

2
0

1
5

2
0

1
6

2
0

1
7

2
0

1
8

2
0

1
9

2
0

2
0

2
0

2
1

Q
1

2
0

2
2

in Mio. Euro

5
2

0

Im
m

o
b

ili
e

n
m

ar
kt

b
e

ri
ch

t 
R

e
gi

o
n

 H
an

n
o

ve
r 

2
0

2
1

/2
0

2
2

©
 2

0
2

2
 b

u
lw

ie
n

ge
sa

 A
G

 –
P

1
9

0
4

-5
4

4
1

4
8

7
8

4

1
1

1



G
ew

er
b

li
ch

es
 T

ra
n

sa
k

ti
o

n
sv

o
lu

m
en

 in
 d

er
 R

eg
io

n
 H

an
n

ov
er

, 
an

te
il

ig
 n

ac
h

 S
eg

m
en

t 
u

n
d

 G
rö

ß
en

ka
te

go
ri

e 
2

0
2

1

3
0

%

2
3

%

1
6

%3
6

%4
5

%

3
9

%

5
5

%

5
3

%

4
1

%4
0

%

1
8

%9
%

1
8

%9
%3
%

0
%

2
0

%
4

0
%

6
0

%
8

0
%

1
0

0
%

2
0

1
7

2
0

1
8

2
0

1
9

2
0

2
0

2
0

2
1

Lo
gi

st
ik

/G
e

w
e

rb
e

B
ü

ro

H
an

d
e

l

H
o

te
l

So
n

st
ig

e
s

Im
m

o
b

ili
e

n
m

ar
kt

b
e

ri
ch

t 
R

e
gi

o
n

 H
an

n
o

ve
r 

2
0

2
1

/2
0

2
2

©
 2

0
2

2
 b

u
lw

ie
n

ge
sa

 A
G

 –
P

1
9

0
4

-5
4

4
1

4
9

0
%

2
0

%
4

0
%

6
0

%
8

0
%

b
is

 5
 M

io
. 

€

5
 b

is
 1

0
 M

io
. 

€

1
0

 -
2

0
 M

io
. 

€

2
0

 -
5

0
 M

io
. 

€

5
0

 -
1

0
0

 M
io

. 
€

ü
b

e
r
 1

0
0

 M
io

. 
€

2
0

1
7

2
0

1
8

2
0

1
9

2
0

2
0

2
0

2
1



K
o

m
m

u
n

ik
a
ti

o
n

s
k
o

n
ze

p
t 

/ 
Z

e
it

 f
ü

r 
F

ra
g

e
n

 /
 A

u
s
b

li
c
k
 

S
yl

vi
a
 K

ö
n
ig

-H
a
p
ke

 &
 H

ilm
a
r 

E
n
g
e

l, 
R

e
g
io

n
 H

a
n
n
o
ve

r

W
o
rk

sh
o
p
 2

2
. 
Ju

n
i 2

0
2
2

W
ir
ts

ch
a
ft
s-

u
n
d
 B

e
sc

h
ä
ft

ig
u
n
g

sf
ö
rd

e
ru

n
g

Olaf aAhlstedt



M
a
rk

e
ti

n
g

-
u

n
d

 
K

o
m

m
u

n
ik

a
ti

o
n

s
m

a
ß

n
a

h
m

e
n

Im
m

o
b

il
ie

n
m

a
rk

tb
e

ri
c
h

t
| 
Ju

n
i 2

0
2
2

5
1

V
e

rö
ff
e
n

tli
ch

u
n
g

 a
ls

 d
e

u
ts

ch
sp

ra
ch

ig
e
 

P
ri
n
ta

u
sg

a
b
e
 (

A
u
fla

g
e
: 4

.0
0
0
) 

u
n
d
 

e
n

g
lis

ch
sp

ra
ch

ig
e
 O

n
lin

e
a

u
sg

a
b
e

 a
ls

 p
d
f-

D
o

ku
m

e
n

t

O
n
lin

e
-D

o
w

n
lo

a
d

s 
zw

is
ch

e
n

 3
.5

0
0

 u
n

d
 4

.0
0

0
 

p
ro

 J
a

h
r/

A
u

sg
a

b
e

P
re

ss
e
a
rb

e
it:

 

P
re

ss
e

m
itt

e
ilu

n
g
e

n
 z

u
 E

ck
d

a
te

n
 E

n
d

e
 J

u
n

i 
u

n
d

 E
n

d
e

 J
a

n
u

a
r

P
re

ss
e

ko
n

fe
re

n
z 

zu
r 

V
o

rs
te

llu
n
g

 d
e

s 
B

e
ri

ch
ts

F
a

ch
p

re
ss

e
a

n
sp

ra
ch

e

P
rä

se
n

ta
tio

n
se

ve
n

t i
n

 H
a

n
n

o
ve

r 
a

m
 2

8
.9

.2
2

W
e

ite
re

 M
a

ß
n

a
h

m
e

n
:

W
e

b
a

u
ft
ri
tt
 u

n
te

r 
w

w
w

.i
m

m
o

b
il
ie

n
m

a
rk

tb
e

ri
c
h

t-
h

a
n

n
o

v
e

r.
d

e

M
a
ili

n
g
 a

n
 F

a
ch

ve
rt

e
ile

r 
(c

a
. 
9
0
0
 A

d
re

ss
a
te

n
)

P
R

-A
rt

ik
e

l, 
A

n
ze

ig
e

n
-

u
n

d
 B

a
n

n
e

rw
e

rb
u

n
g

  
in

 
a

u
sg

e
w

ä
h

lte
n

 M
e

d
ie

n
 (

B
e

ila
g

e
 I
m

m
o

b
ili

e
n

 f
ü

r 
B

ü
ro

 u
n

d
 G

e
w

e
rb

e
/M

a
d

sa
ck

zu
r 

E
X

P
O

 R
E

A
L

, 
a

u
sg

e
w

ä
h

lte
 Im

m
o

b
ili

e
n

tit
e
l)

E
xp

o
re

a
l , 

R
e
a
l E

st
a
te

 A
re

n
a
 u

n
d
 M

IP
IM

Hilmar Engel



L
o

ca
tio

n
: i

n
 K

lä
ru

n
g

A
b

la
u

f:
 

1
7

 U
h

r 
„B

lic
k 

h
in

te
r 

d
ie

 K
u

lis
se

n
“ 

1
8

 U
h
r 

Im
p

u
ls

vo
rt

ra
g
 b

u
lw

ie
n

g
e

sa
 A

G

B
e

itr
ä
g
e

 d
e

r 
D

e
ze

rn
e

n
te

n
 v

o
n

 L
a

n
d

e
sh

a
u
p
ts

ta
d
t 

u
n

d
 R

e
g
io

n
 H

a
n

n
o

ve
r

B
ra

n
ch

e
n
e
ve

n
t:

 

2
0

0
-3

0
0

 G
ä

st
e

Z
ie

lg
ru

p
p

e
: r

e
g
io

n
a

le
 u

n
d

 ü
b

e
rr

e
g
io

n
a
le

 
Im

m
o

b
ili

e
n
w

ir
ts

ch
a

ft
, P

re
ss

e
 u

n
d

 M
u

lti
p
lik

a
to

re
n

In
 d

ie
se

m
 J

a
h

r 
zu

sä
tz

lic
h

 G
ä

st
e

 v
o

n
 I

m
m

o
sp

o
rt

e
.V

.
(T

o
u

ra
u

ft
a
kt

E
xp

o
b

ik
e

2
0

2
2

) 

P
rä

s
e

n
ta

ti
o

n
 in

 H
a

n
n

o
v
e

r
V

e
ra

n
st

a
ltu

n
g
 a

m
 2

8
.9

.2
0
2
2

Im
m

o
b

il
ie

n
m

a
rk

tb
e

ri
c
h

t
| 
Ju

n
i 2

0
2
2

5
2

Jens  Küsters



N
ä

c
h

s
te

 S
c

h
ri

tt
e

:
M

e
ile

n
st

e
in

e

Im
m

o
b

il
ie

n
m

a
rk

tb
e

ri
c
h

t
| 
Ju

n
i 2

0
2
2

5
3

M
e

il
e

n
s

te
in

T
e

rm
in

1
. 
P

ro
je

k
tr

u
n

d
e

n
s

it
zu

n
g

 IB
2

2
2

2
. 
Ju

n
 2

0
2

2

H
a

lb
ja

h
re

sb
ila

n
z 

P
re

ss
e

m
itt

e
ilu

n
g

M
itt

e
 J

u
l 2

0
2

2

Z
u

s
a

m
m

e
n

s
te

ll
u

n
g

 d
e

r 
In

h
a

lt
e

 P
ri

n
t/

O
n

li
n

e
 

Z
a

h
le

n
, K

a
rt

e
n

, P
ro

je
kt

e
A

u
g

/S
e

p
 2

0
2

2

R
e

d
a

kt
io

n
ss

ch
lu

ss
 fü

r 

P
ri

n
ta

u
sg

a
b

e
1

5
. 
A

u
g

 2
0

2
2

P
ro

je
kt

e
 im

 N
e

tz
2

1
. 
S

e
p

 2
0

2
2

V
o

rs
te

ll
u

n
g

 M
a

rk
tb

e
ri

c
h

t 
P

ri
n

t/
O

n
li

n
e

P
re

ss
e

ko
n

fe
re

n
z 

u
n

d
 E

ve
n

t
2

8
. 
S

e
p

 2
0

2
2

E
x

p
o

re
a

l2
0

2
2

 
0

4
–

0
6

. O
k

t 
2

0
2

2

V
o

rb
e

re
it

u
n

g
 In

h
a

lt
e

 J
a

h
re

s
b

il
a

n
z 

2
0

2
2

U
p

d
a

te
 d

e
r 

U
m

fr
a

g
e

n
 u

n
d

 E
rh

e
b

u
n

g
 J

a
h

re
sz

a
h

le
n

N
o

v
/D

e
z 

2
0

2
2

2
. 
P

ro
je

k
tr

u
n

d
e

 W
o

rk
s

h
o

p
 J

a
h

re
s

b
il

a
n

z 
2

0
2

2
M

it
te

 J
a

n
 2

0
2

3

J
a

h
re

s
b

il
a

n
z 

2
0

2
2

P
re

ss
e

g
e

sp
rä

ch
 u

n
d

 V
e

rö
ff

e
n

tli
ch

u
n
g

 P
ri

n
t/

O
n

lin
e

F
e

b
 2

0
2

3

M
ip

im
C

a
n

n
e

s
1

4
.–

1
7

. M
rz

2
0

2
3

R
e

a
l E

st
a

te
 A

re
n

a
 H

a
n

n
o

ve
r

M
a

i 2
0

2
3



V
IE

L
E

N
 D

A
N

K
 F

Ü
R

 I
H

R
E

 
A

U
F

M
E

R
K

S
A

M
K

E
IT

!

R
E

G
IO

N
 H

A
N

N
O

V
E

R

H
a
u

s 
d

e
r 

W
ir

ts
ch

a
ft
sf

ö
rd

e
ru

n
g

V
a

h
re

n
w

a
ld

e
r 

S
tr

. 
7

3
0

1
6

5
 H

a
n

n
o

ve
r

Te
le

fo
n

 +
 4

9
 5

11
 6

1
6

 -
2

3
  
2

3
6

F
a

x 
+

4
9

 5
11

 6
1

6
 -

2
3

  
4

5
3

w
ir

ts
ch

a
ft

sf
o

e
rd

e
ru

n
g

@
re

g
io

n
-

h
a

n
n

o
ve

r.
d

e


